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[Abstract] In the market environment where the Internet prevails, digital goods are gradually emerging, which has a certain impact on physical
goods. Through the comparative analysis of digital goods and physical goods, this paper aims to reveal the relationship between commodity type,
psychological ownership and customer purchase intention. The study finds that commodity type has a significant impact on psychological owner-
ship and purchase intention, and psychological ownership has a positive effect. Influence purchase intention, and play a mediating role in the influence
process of commodity type and purchase intention. Finally, relevant suggestions and countermeasures are provided for the marketing strategy

promotion of digital goods and physical goods.
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