er
p) Universe, .

Capital and Market, W£2 51147, (5) 2022, 4
TSSN:2661-3263 (Print) ;2661-3271 (Online)

B ALty 5t T v ERATATH A TSRS BT 5

HEE

RERNFER, ¥YE - RE

301700

[ ZIMABFHERGERE, EATE LGRS EDRAE T L, 99 FRATAREH, ALEFELRLT—T. &
SURFHRAR BTN E AR 0 P B B AEN T, F R T BT ALH R T B LARAT T R AT BB 4 0 IR RA A2 PR, G 4R ol it

EEioN
[24830 ] S5k, #4E4R; B4 7 4pqT

Research on the New Media Marketing Strategy of Commercial
Banks under the Digital Background
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[Abstract]With the development of digital technology, the service activities in all walks of life have shifted from offline to online, and the new

media marketing has been carried out, and commercial banks are also one of them.Starting from the connotation and characteristics of new media and

new media marketing, this paper expounds the current situation and existing problems of new media marketing of commercial banks under the digital

background, and finally puts forward improvement measures.
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