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The Application Research of Digital Marketing in Finance

Chen Lin
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[Abstract] The application and development of digital technology in the financial field have promoted the further development and transforma-
tion of the financial industry, and ushered in huge opportunities and challenges for the development of the financial industry. In the financial market
and marketing field, the application of digital technology has a certain role and value. The use of digital technology can effectively provide accurate and
timely information services for the financial sector, ensure that the financial sector can quickly access the information about market competition, and
make corresponding measures to ensure their own sustainable and stable development. Driven by the application of digital technology, many financial
enterprises and institutions occupy a certain position in the fierce market competition, and their marketing strategies are also constantly optimized.
It can be said that the financial field has gradually entered a new stage of development under the promotion of digital marketing. Based on this, the
article explores the application of digital marketing in the financial field, points out the problems existing in the digital marketing strategy of financial
enterprises, and puts forward suggestions on the optimization of digital marketing strategy to provide reference for promoting the sustainable

development of the financial industry.
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