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A Study on Marketing and Promotion Strategies of English L.earning APPs

— A case study of Gaci APP

Zhang jing
Nanjing Normal University, Nanjing 210023, China

[ Abstract ] Mastering a foreign language has become a learning choice for more and more people.In the face of the expanding market of English

learning, despite the endless emergence of various English learning software on the market, users still cannot meet the demand for English learning, and

many educational institutions have put forward a variety of English learning methods. With the climax of information technology, personalized learning

process has become the choice of most users.This paper will take word blockage APP as an example to analyze the marketing status of such products

and explore the marketing and promotion strategies of English learning apps, so as to improve the market competitiveness of products.
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