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Research on the Influence of Corporate Cause-related Marketing on
Customer Citizenship Behavior

--Based on the Mediation Role of Customer Satisfaction
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[Abstract] Since the upsurge of cause-related marketing in the United States, cause-related marketing has become a marketing means for modern
enterprises to improve their own value and income. Effective cause-related marketing can achieve mutual benefit and win-win results. On the contrary,
if cause-related marketing is carried out blindly, it will bring negative effects to enterprises and even arouse consumer resistance. By designing a
questionnaire and using SPSS software to carry out descriptive analysis, reliability and validity analysis, correlation analysis and regression analysis
on the data, this paper confirms that cause-related marketing has a positive impact on customer help behavior, recommendation behavior and providing
feedback. Customer satisfaction has a partial mediation role between cause-related marketing and customer citizenship behavior, thus providing
actionable suggestions for enterprises to effectively carry out cause-related marketing.
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