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[Abstract] Toothpaste is an indispensable commodity in People's Daily life. With the rapid development of social economy and the improve-
ment of people's material living standards, people put forward higher requirements for toothpaste. This demand behind the huge profit stimulates the
toothpaste industry competition intensifies, also promotes its continuous transformation and upgrading. With the advent of the Internet era and the
decline of traditional advertising, various factors stimulate businesses to find a new way out in marketing strategies: research on new products, with
the help of Internet celebrities publicity, strengthen brand cooperation, or change the promotion model...... How to stand out in the competition of
toothpaste industry with many brands is a problem worth studying. Based on the analysis of the current situation of the toothpaste industry, this
paper found the problems in the industry, and put forward relevant suggestions to help merchants improve the competitiveness of products, trying
to provide a new window for the production and sales of the toothpaste industry. In addition, this study also hopes to help consumers choose
toothpaste correctly, strengthen oral protection, pay attention to dental hygiene.
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