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Research on the Promotion and Development of Tourist Attractions
under the Trend of Cultural Tourism Integration
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[Abstract] In recent years, our tourism development vigorously, by virtue of more employment opportunities, comprehensive benefits and other
advantages become one of the national pillar industries, all parts of the country rose to the tourism development of the heat wave, more and more scenic
areas were developed, the tourism market competition is becoming more and more intense. It is necessary for relevant staff to think about how to help
the scenic spot establish a good image, attract more tourists to travel, and use small costs to increase economic benefits. Based on this, the study on
the influence of tourism culture communication on the image improvement of scenic spots has very important practical significance for promoting the
development of tourism and improving regional economy. The carrying forward of outstanding culture has become the soul of Chinese tourism at
present stage, which is about to take the traveling as the carrier of culture. Tourism is not only an economic form, but also a kind of culture. The fusion

of culture and tourism shows the natural connection between culture and tourism, and there is no boundary between the two.
[Keywords] The promotion and development of tourist attractions under the trend of cultural and tourism integration
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