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[Abstract] Apple's closure of IDFA caused an earthquake in the advertising industry. The algorithm of calculating the advertising era was curbed.
Google introduced a new privacy sandbox to face the Internet advertising that was no longer accurate. This article will start with the new policy of
Google, the necessity of the new policy, the coordination between users and technology and the suggestions to Google, and analyze the game between
technology and users in the era of computing advertising. As a giant in the Internet industry, Google should not only focus on the construction of
algorithms and data platforms, but also pay attention to the core position of users in digital marketing and constantly generate creative ideas in the
future advertising construction.
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