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Current Situation and Countermeasure Research of Financial Prod-
uct Innovation in Chinese Commercial Banks

Zhiliwang
Shaanxi Yulin Rural Commercial Bank Co., LTD. Yulin, Shaanxi 719000,China

[Abstract] As we all know, since entering the 21st century new period, our financial market is constantly adapting to the trend of development
of The Times, especially our social market economy is day by day in progress and development at full speed, this makes the traditional commercial
bank financial product gradually lose competitiveness, is faced with the market impact and elimination slowly. Only by continuous product
innovation can Chinese commercial banks reduce the pressure of market competition and avoid being eliminated by the market. Therefore, this study
takes the financial product innovation of Chinese commercial banks as the entry point, analyzes the internal and external environment of financial
product innovation, probes into the current situation and market acceptance of financial product innovation, and seeks effective financial product
innovation strategies, in order to provide reference for Chinese commercial banks to carry out financial product innovation and strengthen the
promotion of financial product stress resistance of Chinese commercial banks. Further improve the efficiency of commercial banks to adapt to the
increasingly fierce market competition environment.
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