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Exploration of Enterprise Marketing Strategy
in the Era of Big Data

Qin Liang
Shanghai Qi 'an Enterprise Management Consulting Co., LTD., Shanghai 201107, China

[Abstract] Big data is a big change in the application scope of information technology after cloud computing and the Internet of Things. Along
with our country network technology and management technology, the big data has entered the every corner of enterprise development. All kinds of
daily life and work of enterprises are closely related to information technology. The application of information technology is not only an important
means to strengthen enterprise marketing, but also provides new management direction and reliable innovation guarantee to the market. With the rapid
development of network information technology, the era of big data analysis has come. With the online expansion of marketing, big data analysis plays
an increasingly critical role in enterprise marketing. Traditional marketing methods can not meet the development trend of enterprises at the present
stage, the use of big data analysis to effectively complete the transformation of enterprise marketing strategy, is an urgent problem to be solved. This
paper analyzes the problems existing in enterprise marketing in the era of big data and puts forward some suggestions.

[Keywords] Big data era; Enterprises; Marketing

2

R

jill's

HI T P 2545 BBOR I W 2 a0 A g TR 43 KRR

377 i R el e s B (LR 7y, AL T BB, R B UF, KB S TR M 4 A B EOR

R H 5 DL R AR DG A RE, ALSUHOCN D1 A3 VA8
IR RGBT NME, & AfEE . DA S
REFFAAE ARG S o BAT A AR, (R4 8 #Ria
DA JCVRI S AR P K TR, T E SR RTET A 7.
KRB BR M MDA T AE BRI RL Y &
JUE RO AL R, ARG 2 . B R A R A ) A
WEAARR T 15 24 T 22 B (0 8 W e QDR A2, ik
EEE R E e AR F
1 XEFEEFRTHEHRAETE

22

R RN R, E R AR R el T R AR R pAk 2 BT L
PASEAT R AN (KB A B D) R 8 PR R R 2 B R
AVEA SRS o A AR 5RO, hs /Al Sl R A
PRI B R S I BRIAT ML AR S LS G, B i b T S8
e S PRV RE S PERORS B Dl Al gk SRR AT I 2 5 K
b, AERER IR EAE A B, Al SR I e A ot v Lk
5 BETHITAT Al IR 2R 5 58 4 ) o KB 2 TR A 4R T
ERTE A IO SCHE BT T 25 RO T KB RS {5 R
AR, AWTHLOLACE BRI, AW LS RS, =5



@ Universe
Scientific Publishing

Capital and Market, W42 51117, (5) 2022, 11
ISSN:2661-3263 (Print) ;2661-3271 (Online)

REAAT Ry, JUERR R T Ak 1K, Sl RN ATR) T
BB SR B (KRS AR AL, TS T Al [ S8 AN 2 5t 47 RLAF
(K34 A 5 B 11778 B e Dby K I AT PR il AR 1R
RN TTSRVE A, ARS8 &, 47
AT Al S 33 (IR RE A7 LU T SR IR R

PG B 2 foe ¥ i 1) g B 2, AR TR B e K 2
HA bz B (8 AR AL e Al B G SRR T T 4 i
B A AEAT PRI 8] 5L (K56 5, IR A% S K B A A T U8
YR e o Bl 280F 22 SO R R 3 45 (R AR R A R T3
BYIAEE H 23 AN 2 AE, W _E A IR AT o i K AR (7 2
BRI S B AR, DA AR SR S i 3 AT R, AR S
i, Ak AT B FU R FE LR, LARHT3h A 07 B9 77 3CBE IR R X
SRR E I 3224, A7 305 By BB K St (0 - BE, 1
BT SRS PR L BT ORI, R AL HLAT AR R T B A B R K
ORI BIE B e PR 4050, Ay 1 B PR B [ 7 it R I 5532 74
NIAS T & S P e KoM AT R B3~ /-9 N A A= G B N

2 AHEMHHEHMTE

2. 1R A A A b T 328 4 s SR (K B S i

2. L 1A By T3 T e i 24 v )

%)W S LN E IR IR TN - €T R & SN VLT
IIRTAT R LA R R B AR R A ELIBP K B R, ok TR R
T AR < P DRLF T8 2% BE RIS IR ™ b i R A5 75 7
THT A PO 5000 435 UG » IR e P B0 PO 3 Boef P B A TR N
VR, BRI S K R AR AL K8 B 7 SNV B S, i
RO R RS HERE AL, SEBRSHEE B 55 o Ak SRR
b CIE SN N S AR et Y ey SR TP (A W U A= 4
W PR K BOR AT R 08 o TR i B 4 RS (1 A
Jona s R He M N A (K85 77 A B Al A2 5 % 22 2R (K34 85
B aE A AT

2. L. 247 B T3l > B AR B A FliAs

FERESe A B A TR BRI E A7 BRI b A Je A o
AP T o A 26 7328 i SRR AR Bl 7 32 T 2 1 B AT B2 1K)
M Z G HE K, ANV FE SRR g, i LI 2 (K 45 2R
AIBAF AR 22, B RE AL, RERE B4R, K
5 Z IR ERES 25, AR B 2 T AL, FIR
TE B RA, AT B (SRR S A A By LI K S
G AL XU K9 AT N B A IR R AT AR, A
BRAFHH IR 98 BB DU S I m S R UL o X BE R 2 1l

Wi ARSI A B2 A, JF AR E 5 B X b3
JE SR SRS HE o S A1, A6 LI W) KB 1 35 B R AR A R Tl
HP= R R R SR A o B KB BT RE, R ES
B 005 K 7 i A AT BRI T I B REG Th £
ARG L TS TR GL T 2 e, ARG AU 25
ORISR A, SRR B W R
VLT B S IR B FH A

2. 2 KB AR AR T A T 1 Pk i

2. 2. 1B R RSy

LA, RE T E R RREEZ, — VIR R AL G Y
AR SR BB, AR R R AR T 8 B U L 1
DU L, b ) R 2l 1 OB AR AR AR B2 A0, G 2l % B
T U AL AMEIRAE . ARG R 3R, WA ST
MUR TR A, TR ™ EAR, 755 A= IR, s
A, ORI SRR, F I IR A AN B0 2
Mk, ARG e, ST ES T, S8
T K AR IR B 7= o 2 A 4 8 A SRR 8 1) IR A4
+7 (R R R AR, A TR R RN ORI R A . A
IR, 286 2 4 PR 2 (K0 AP AE 22 A e i, s LA B
5, MARBGE TR SAh, BRI TR T
ECE Oy =Nl ari v TR CRAN S R on | e A B B = RN (R
VIR 1 75V BRAR ™ it JSe A, AT IR 77 Al [] Fr s vk 5 4, 3
S 2 Ao T RS A Y 2l B AN il 220 ) B ) A2

2. 2. 2 KB HARNA B ik

RS B AR I Pt [ 2 A% 0 M BEAR A o 1 I P K i
P ARTE 50N Ak T3 2 18] 58 4 (¥ SR AZ O B ) 8, 38 [ £l
REE LN HARAA AR, 1 HIEREBANESEER, F3K
HARBARTNA A, Al I G AN 3K H 4 A 1) o 3
P, XHZ R T3 E B KB BRI R R, BRIk, s
MEEARNA I TIRE, A Al i A AR I ) 7

2. 2. 3fE R AP LR R

ANV AEREAT = S E B R h, 2 5 & T EVIER, TR
R RA R FEREAREARMZ T, Al A 2 (0] (5
SRS TARFF TN AR, Vi 2 A5 B2 4 il AR B2 R o VF
2 ISR AR E A S AN AR, (AR TR L
P HPEAE B2 A5 B 22 AR A A AR B = 5 36 0 15 S A
FBro — SR IR OB SRS Bz RE T, W&
15 A= A5 BT AR T, AR Pt il B KA

23



@ Universe
Scientific Publishing

Capital and Market, I4Z 511, (5) 2022, 11
ISSN:2661-3263 (Print) ;2661-3271 (Online)

Ko —HHBUE B ZEME, % aoxtdll™ B mee, s
AT 8 BEA A B B R, AT B AR AE L .

3 REENKELTHIZEHKRE

3. LHUARAL A O B B i AL 61T

REHEIACT s Al B — 2D 0 BT 17 38 A R A T
S, A A R R P AT, U AR SR B R R
o RN TR B I AR B ARES i, R BLAC AL 78 B
&, POL RGFR A ROR, JE R S AR R R
WG AN RER AR, KERRCT A,
I NA B TRV, AL ARl it PR B T RS R AT, BR
BEZ Ab, Al B R 8 b (BRI RA - DAy il i B A B2
ffdr P,

3. 2 KHHl N IR e T 18 4

XA I E T E , BEATR TR . S FUR
%, WNZ AT, — U, s HOREE RS, RENE IR AT
AN A (V0T S At U 55 W S BT B8, IFREAT R XTI
R o 0T T B SR A IO AT O AT HERE K
ai R L, BT T R PR P O B AT B, AEHERE A S
JIT IR R PR 7] 2887 ity PR [R) IR, 38 B 0 e 9 55 AN [/ A0 7 il L
L, R LS N 23 v b SO s DT Y B0 7 SR A Al
i K J7 W e A, NG N is B Wi . o5 —J7 i, %
AP BHIE, AV N i SN AR A, IRk EE S
B WAEH™ wh VRS T2 S S8 & AT NSO AU
MB35, JERMMATR. &b, B, B8 H B Esh &%
BARTE, RIS MR R 20
Lyt 15

3. 3T AT B

AESCE A, AT RE A Bl S A AR S Ry
HRTAC 5y 117 3 L IA T A B BRI H AN A 5 i 33 2
AR F B B PR AR B I, AR A
FISRIBE I3 # AN SR S E s 7 M iR 7 vk A7 T, ) ORI A 14
FHIRAE IS AT, FTLARE i 7 ™ it B A5 2 2, 54548 5 T i 2

24

RN 2 R BRI AL AL o A ik, 3
B KRR 2 /N R RS 2 LB RE D I B R BT
A5, BEIEAE AT HE, e Bk B 2, AT 32 Al A
SR, I EEEERE B 003 B SIS T Do B, AN 5
WL, JFEAEIE T UL B HEDT b . SAT A SO AN
SR, AT B, T B AR, M SR
B A REAE 3T, DL AT $ T A A i M 5o G A
NS E BRI (S, SEBUE B D e, A
A TR R M A . AEERMBCRKA ST, B
sis BB B (R AF R GE AR R SR 1) B R e A R A R e, 42
JBE T REAE B IR, A PLEOR AR ALK AT T, Al
b AT DA ST KRS B i B R o B RS SR )
s Bdla A Al i E A (K L RRe 15 B e 00 A%, Ao BRI
e PRGBS S FE N g, DAl T b 8 A T AR 5
ST HEA

4 HRE

i =2, A5 BACIARIR R I, KB ARBAT 1, iy
O R KB AR O SR AR R KR B O A (RS
HEE A SLAE T ORM, RIS than e th T R K Pkl BEAE K
B A RIS, Al AE I BT A2 (¥ T 3 PR35 o 2 K M 1
ARG G, CRIRRIOTT ), AE T AR 2 Ak (1 58
F .

SEH -

(1] 53, REAEHARHE F T T35 B4 69 TAR B 2 e 447
[J]. 455, 2022 (19): 62-64.

R2IRMF, ZHFE, filh wRKEBET R THOTHEHIE
BRI #FF &%

(313 dhdh. KEIETHF T RBSUHETHREHAA]. #
B IR R F I AR, 2022, 22 (03): 141-143.

[4] 3R A . X T KRB KT R bbb 7 3% 848 KB AR
[J]. A ARATBR Ak F 2 52 3R, 2022, 38 (02) : 53-55.

M2 Ak, 2022 (14) 1 27-29.



	财经与市场 22年11期清样（加）_22.pdf
	财经与市场 22年11期清样（加）_23.pdf
	财经与市场 22年11期清样（加）_24.pdf

