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Enterprise Marketing Model Innovation Strategy from the
Perspective of New Media
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[Abstract] With the development of modern technology, new media has become an important channel for all industries to enhance their visibility

and build brands. With the support of Internet and other technologies, new media plays an irreplaceable role in communication, publicity and

marketing. Taking a luxury brand as the research object, this paper explores the marketing model of the enterprise under the current new media

background, summarizes its advantages and disadvantages, defines the innovation points in its marketing strategy, and finally puts forward three

advantages to promote the continuous innovation of the enterprise's marketing model, so as to provide more support for marketers in related fields.
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