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Handicrafts Online Bidding Blind Box Market Research

Yanru Zou, Siqi Li, liyan Ma, Zhaoting Gan , Zhongning Yu , Hualong L.i
Guangxi University of Foreign Languages, Nanning 530022, China

[Abstract] Bidder blind box is a new marketing model based on Internet technology, in which buyers do not know the specific value of the
items they buy, and they are all obtained by luck. At the same time, the blind box is combined with their own DIY works, through the promotion
of online shopping malls and the sales of offline experience stores, which can not only realize the marketing and promotion of handicrafts, but also
allow consumers to gain a sense of participation through experiencing products, thereby promoting the development of handicrafts. This paper
introduces the current situation of the emergence and development of handicraft bidding blind boxes, and expounds the development prospects of
bidding blind boxes.
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