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Research on the Cultivation Mechanism of Mass Entrepreneurship
and Innovation Talents in Marketing Major in Colleges and Universi-
ties under the Background of Expanding Domestic Demand
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Harbin Finance University, Harbin Heilongjiang 150030

[Abstract] In the current context of expanding domestic demand, the implementation of new ideas and methods of reform in China has gradually
increased the demand for universities to cultivate marketing and entrepreneurship talents. The cultivation of interdisciplinary talents with entrepre-
neurship and innovation can provide talent support for the development of the market economy. In the context of expanding domestic demand, this
article will proceed from the current situation of the organic integration of marketing majors and entrepreneurship and innovation talent cultivation, and
deeply explore the obvious problems in the process of cultivating entrepreneurship and innovation talents in marketing majors in universities, such as
the serious disconnection between marketing talent cultivation and work, the lack of a systematic practical teaching system for marketing entrepre-
neurship and innovation courses, and the simplification of teaching models for marketing majors. In view of this, it is proposed to focus on the
application of the industry-education integration model, build a practical platform for marketing students to innovate and start businesses, and pay
attention to the infiltration of interdisciplinary knowledge, in order to provide experience for universities and front-line educators.
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