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The Application of social Media in Corporate
PR marketing Activities

Fei Qin
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[Abstract] With the rapid development and popularity of social media, the application of social media in corporate public relations marketing

activities has been paid more and more attention. This paper analyzes the current situation and shortcomings of social media application in corporate

PR marketing activities, and puts forward corresponding solutions, including content strategy and mobile terminal application strategy. The research

in this paper can provide references for the application of social media in corporate PR marketing activities.
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