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Research on Sales Model of Ethnic Tourism Based on
Guochao Culture
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[Abstract] With the rise of the state tide culture, it has driven the folk tourism economy all over the country. However, there are still some

problems in the development of national tourism at the present stage, such as the marketing model is not suitable, which hinders the recovery and

development of tourism economy. Under the background of Guochao culture, this paper analyzes the problems existing in the sales model of ethnic

tourism from many aspects, and puts forward some suggestions to provide theoretical support for promoting the new sales model of ethnic tourism.
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