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Analysis on the Development Trend of TikTok Stores
from the Perspective of Supply Chain
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[Abstract] In recent years, with the rapid development of the global e-commerce industry, TikTok store, as an emerging e-com-
merce platform, has attracted wide attention. First of all, this paper introduces the basic concept, development history and develop-
ment status of TikTok shop. Secondly, from the perspective of supply chain, this paper discusses TikTok store consumers’ ultimate
pursuit of quality and experience, social and personalized consumption characteristics, and management direction of data and intelli-
gence. Then this paper analyzes the development trend of TikTok stores in internationalization, including cross-border e-commerce,
multi-language support and regional cultural customization. Finally, this paper summarizes the development trend of TikTok stores
and puts forward suggestions for future development, hoping to provide important references for e-commerce enterprises and relevant
practitioners to better grasp the market development trend and formulate feasible marketing strategies and supply chain management
schemes.
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