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Study on the Role and Path of Entrepreneurs’
Personal Brand Image Shaping on Enterprise
Development in the Internet + era

Jun Chen

Yunnan engineering vocational college Kunming, Yunnan 650000

[Abstract] Entrepreneur personal brand is an integral part of enterprise brand, it can create a unique image and style for the
enterprise, become a prominent symbol of the enterprise, improve the visibility of the enterprise, attract talents and customers. In this
era of information explosion, the building of entrepreneur’s personal brand is very important for the development of enterprises. The
shaping of entrepreneur’s personal brand needs to dig deeply into the characteristics of entrepreneur, to depict his/her personal image,
ideas, values, etc., so as to make his/her personal brand closely related to the enterprise brand. In short, the personal brand of the
entrepreneur has a great impact on the enterprise. If the entrepreneur’s personal brand is successfully built, it can not only improve the
image and popularity of the enterprise, but also bring more business opportunities and fan effect for the enterprise. Therefore, attention
should be paid to the building of entrepreneurs’ personal brands, and effective marketing should be carried out through professional
communication management and the power of social media based on the overall brand planning of enterprises.
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