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Analysis of Shaanxi Characteristic Agricultural
Products Brand Marketization Problems and
Countermeasures

Hongmei Ye

Xi ‘an University of Foreign Affairs, Xi ‘an 710077, China

[Abstract]

Shaanxi characteristic agricultural products are rich in variety, good quality, how to better play the market value of

agricultural products, brand construction has become its advantageous starting point. This paper mainly analyzes the problems such

as weak foundation, low degree of marketization application and narrow operation channels of the brand of shaanxi characteristic

agricultural products. On this basis, countermeasures are put forward to increase the marketization of the brand of Shaanxi characteristic

agricultural products and help the marketization construction of the brand of Shaanxi agricultural specialty.
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