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Analysis of Income Increase Effect of Digital
Economy Based on Big Data
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[Abstract] In the context of Big data, the digital economy has become an important part of China’s economic system, bringing
new challenges and opportunities for China’s income growth. In the process of empowering China’s income growth through the digital
economy, equalization of public services, adjustment and upgrading of industrial structure, and improvement of the digital financial
system have all played a crucial role. Under this situation, China’s income increase effect has begun to change and has achieved certain
results. However, in the process of empowering the people of our country to increase their income through the digital economy, there
are also some challenges, mainly reflected in the imbalanced construction of digital infrastructure, a lack of digital talents, and the
existence of misconceptions about increasing income through the digital economy. In response to this, this article proposes policy
recommendations to deepen the construction of digital infrastructure in rural areas, increase the cultivation and introduction of digital
talents, and improve the mechanism for increasing income in the digital economy, in order to provide assistance for further deepening
the income increase effect of the digital economy and achieving high-quality economic growth.
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