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Research on the influencing factors of consumer
demand for catering products

Li Yang

Nantong Institute of Technology, Nantong 226000, Jiangsu

[Abstract] The catering industry has made an increasingly significant contribution to the national economy, closely related to
the lives and health of the people, and is also an important component of the food industry. It is the earliest and most market-oriented
industry to open up to the outside world. Compared to other food industries, the catering industry faces consumers more directly.
With the opening up of the epidemic, the development of the national economy, the improvement of people’s living standards, and the
continuous expansion of market and social demand for the catering industry, the catering industry has developed rapidly.
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