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[Abstract] In order to provide more comprehensive theoretical support for the brand management and brand management of
enterprises, the technical means of big data is used to study the consumer preference of brands in the automobile industry, and to draw
the practical application value of brand image to automobile enterprises.The results show that automotive brands should first drive
the recognition of the brand with product characteristics, and then establish consumers' unique genetic image memory of the brand
through the brand's continuous soft influence and marketing matrix.
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