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Research on the Market Development Status and
Transformation Measures of Old Chinese Goods
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[Abstract] With the rise of internet live streaming, it has driven the continuous increase in sales of excellent domestic products in
China. With the continuous improvement of people’s living standards, old domestic products are facing new economic development
situations. In the process of continuous development of the Internet, old domestic products are facing opportunities and challenges for
sustainable development. This article analyzes the opportunities and challenges of the development of the old domestic market, and
proposes the use of marketing methods to continuously reform through enterprise transformation, innovative technology, and promoting
high-quality development of the domestic market, in order to adapt to the modern socialist market with Chinese characteristics and
achieve high-quality development of old domestic products.
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