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Research on influencing Factors of Virtual Exhibition
Development under new media Technology
Environment
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Guangzhou Urban Construction Vocational College, Guangzhou 510925 , Guangdong China

[Abstract] Virtual exhibition is a new exhibition mode basically the developing of new media technology, which has always been
considered as an extension and supplement of physical exhibition. In recent years, due to the global economic structure adjustment,
geopolitical instability,changes of international trade mode and other factors, the exhibition industry has been heavy hit. However, the
external environment changes of industry have also promoted the upgrading and application of virtual exhibition technology. Virtual
technology and equipment researching has increased exponentially to prompt the rapid development of virtual exhibitions. This
paper reviews the research results of application and development of virtual exhibition technology at home and abroad. It analyze the
influencing factors of virtual exhibition development, and also reveal the value of virtual exhibition itself. It provides the basis for
formulating the policy of exhibition industry.
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