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[Abstract] This study aims to explore the innovative path of agricultural products marketing mode in the e-commerce environ-

ment. Through the theoretical basis, current situation analysis and innovative exploration of e-commerce and agricultural products

marketing, the innovative ideas, specific strategies and implementation paths of agricultural products e-commerce marketing are put

forward. The research aims to provide a new development direction and strategy for the agricultural products e-commerce industry,

and promote the expansion of the agricultural products market and the increase of farmers’ income.
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