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Project example |

Project example 2

Research question

Methodology Qualitative

Scope 20 case study NGOs

Methods Interviews, document analysis,
participant observation

Analysis Thematic analysis

How and why do small NGOs conduct
and use programme evaluation

How does evaluative information influence
decision-making processes in NGOs
Qualitative

50 case study MGOs

Interviews, docurment analysis, online survey

Thematic analysis, cross-case comparison
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