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Research on the Construction of Big Data Model of Agricultural
Product Circulation Under Regional Economic Integration
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[Abstract]With the continuous development of information technologies such as mobile Internet, big data, cloud computing, and the Internet of
Things, the construction of my country's agricultural information system has gradually accelerated. The degree of regional economic integration is one
of the main factors affecting the circulation efficiency of agricultural products, and the two are generally positively correlated. Although my country's
agricultural product logistics has developed for a long time, there are still problems of low level, high cost and large losses. Combining the background
of'the era of big data, on the basis of analyzing the factors affecting the circulation efficiency of agricultural products, this paper summarizes the role
of big data in the logistics of agricultural products, builds a multi-channel platform, and builds a big data analysis platform for agricultural products
circulation, which further improves the efficiency of agricultural products in my country. circulation efficiency.
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