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The Translation of English Names of Cosmetics from the Concept
Construction Model of International Standardization of Terms
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[Abstract]With the gradual improvement of people; s requirements for aesthetics, cosmetics from many countries have entered the Chinese

market, causing fierce competition among the same industries. At this time, the translation of product characteristics, efficacy and ingredients plays

a very important role. This paper uses the concept construction model proposed by international terminology standardization to standardize the

translation of Chinese cosmetics by comparing the translation models of Chinese and foreign countries. Strengthen the bridge between producers and

consumers.
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