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Observing the Shift From Globalization to Localization in the
Evolution From E-commerce to Social Commerce

Wei Hongyu, Zhou Lihui
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[Abstract]In recent years, with the influence of economic globalization, the use of the Internet has been rising, and the use of e-commerce and

social commerce has increased significantly. This study argues that advances in Internet technology have impacted globalization; globalization

positively affects the use of e-commerce and social commerce. However, with the discovery of social media platforms, e-commerce has shifted to

customer-driven social commerce, which has led to a preference for localization rather than globalization. In addition, this study explores how

globalization, e-commerce, and social commerce have shifted from a global to a local orientation during the pandemic.
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