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Research on Brand Emotional Marketing Strategy in the New Media Era
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[Abstract] The way of marketing has been changing since the origin of the 19th century, from the producer-centered at the beginning to the consumer-
centered at present.Due to the continuous improvement of consumption level and people's education level, many times consumers buy goods to meet the
spiritual enjoyment, rather than stay at the level of meeting the basic life needs.Commodities not only need to have good basic functions, but also need to
be able to improve the grade and taste of consumers.This requires that goods can not only meet the basic needs of consumers, but also reflect a certain

spiritual connotation and cultural heritage, and have certain emotional factors to stimulate consumers' desire to buy.
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