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Research on the Brand Marketing Strategy of Shaanxi Hulu Grand
View Garden Company

Li Jiaxiang
Xi 'an Peihua University, xi' an Shaanxi 710125 China

[Abstract] Shaanxi gourd grand view garden cultural creative industry co., LTD., is the Shaanxi tourism association tourism commodities and
equipment branch unit, is a natural gourd as raw materials, the whole industry chain layout and development, creative research and development,
tourism, ecological agriculture, production and sales in the integration of the "three fusion" cultural creative, agricultural products deep processing
enterprises. This paper mainly explores the marketing strategy of Mubuhui brand.
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