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Research on Advertising Communication Strategy Under the Back-
ground of Media Integration

—Take Changhua special purpose vehicle company as an example
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[Abstract] Taking Changhua special purpose vehicle company as an example,this paper combs the basic characteristics of advertising communi-
cation of special purpose vehicle enterprises,and explores the impact of media transformation on advertising communication strategies of special
purpose vehicles. Through the investigation of the current situation of advertising communication of Changhua Special Purpose Vehicle Co.,Ltd.,this
paper analyzes the characteristics and existing problems of the existing advertising communication strategies of enterprises,and explores the causes of
the dilemma of enterprise advertising communication strategies under the background of media transformation. This paper attempts to put forward the
optimization strategy of advertising communication strategy of Changhua special purpose vehicle company in the context of media transformation,
establish an advertising effect monitoring mechanism with the help of new media means,give full play to the technical advantages of new media,
establish a customer information database,broaden the detection and evaluation path of advertising efficiency and advertising effect,and provide a
certain reference for other special purpose vehicle enterprises to formulate advertising strategies so as to obtain greater development space.

[Keywords]media convergence;Advertising media;Advertising communication strategy;Special purpose vehicle

HELM AR IE A B2 T SBAl R SR, o — AN
HRBAR S RAE EAL TR RE N BT 5168876 A E B
RN W A 1A T B DS 3R Al PR 5 7
W T3 USSR AR LA T7 100, k2 AT o8 SR B4 B0 2 IR
B R R A AR (IRTE S0 R

1 5%

Bt K 450 1k R 1E N BT AR I R A2 9 AT AN W 4
i BREPVEATI R TR R TRATIER 1 LA W
FIHEMF NS, THREMARFAT R LT JH o .
WE LR AR DA G, s Ek, AR

T 0T

PRy d b R B AL T I BRI, [ AL R A R
WANE] /D (R R RN o B AT AR RE A T B Ak 3R s g
IR TR R0 A R A 1 3 N, 30 T B B TR I A
R AT s o ) B IR i S A E A R
RGGHR WA e B T 28 B ALk R 5 A7 M 0 250 T W ) 7 358 250
B i THVA OO T R GO R . RN R
FIVRA I SRR 7 1 ke 2 R o A SO FE S MBI E S Ok, 3
Bl 5 B R ) o SRR S N 2 R A IR, BT
7 S I, AT A A Ml AR SO B b B ) 5 22 R 2 X
LRI AR MM SRR gt 2%

2 HREH

2. 1 H PARELIR 2 B

2. L1 EWER T 2AE AR AEEOTA N, U

2. 1. 2 ANIARAS T o AE TR IN AR Al 5 AL R FIF R
EAMR I aa 7 1RSI dEfR  Philip Kotlersi
PR T IR 40 HARBHT B AL . 20 A& P %K
ZabinHE—3DHE I T 4r R REAR SN, AN B 0] 1 SR | &1t
SR/, FE5E I TR AT W KA 4G« Tiago d—BMiL T —A
SINTART, BRI A A TR 48 & LR R T LA, Bl
T E W82 B Ah, 708 AR B T AT A RS AL S 1 1 5
SRS

2. 209 AR

ARSCERLSCHER BT AR AR Uik, LB TEE FIIK
BN TR, FRER L R S AL B IS AR AE , PRI
e RURE FHVAZE) 5 AL R S A5 M S 0] B 3% VA ZE A B
NTIT SRR TR A, AT VBT ) 5 AR SRS AR
DAL R, AR B T 50T Al ) 2 £ 4 S ms TR 358 119 il

185



73 Universe
Scientific Publishing

Capital and Market, £ 51137, (5) 2022, 1
TSSN:2661-3263 (Print) ;2661-3271 (Online)

Ao FET b, b A IR BE BT AV ARk
FRAUE LA SRNE , 0y FoAth & VTR A e ) 1 S g M T 3R A5
BRK e Mg — e 2%,

3 BUERRFEARANSHEERERARAE

3.1 BHEL FRZE vl R S

BN F R FAEE AR BN RIS, SEmMEL—
e, EERLRMWR N — M sEE R AT . ol &7 L
W R EN T, BIHE e

(HAERSET AR KA LRk, BY% KRS
FIRAE FAR RIH B KRR o~ BRI &
B b, EARAEER KRR AL p)) T i ik o
PR BETE SRS I R A D AT S AR S A
R TEZAEN .

3. 2 M FIVRAE A A T 45 A6 3k SR UR B

3.2, 1B 4. HIWS ik

CD T35 ko HTIb A B 3 VR A IR A ) B 03 1 1
PN GR35 5 N A ——EAT ) A 3 SR 1 TR UK o

(2) ) 35T o R £ )25 1 77 Ok H AR T A R
W, DLBATS 1 B 8T VR A | B P BRI G DL, 2% - 4
A — AR T

3. 2. 2V R S A I 4 e

(D) ViR, il vk B ¥eL VR ZEA A w4 HLN R
TS AITA, TR B YL R ZE AR T 25 SRl e 5L, 6L
TR FEARTE O s S TR ) S BIBE ) A R
WETHIE T 35 T A A B L

(2) WA o Wi ) BRI, TR BT HIRAE
N TR RS R P AR A A ST LU A | ROk
P

3.3 B L NVAZEA ] 45 IG5 5 AR R IR

3.3 LT 45 SR I s IR

B EAR) SIEEEARE VRIS Ran T

2 3-1 Yii /4G

5 ke ek
RO o I
| *j’(? B IR T
L | s | e, s R

MHEAGRE | AR TSN il e, AT B0

I RHAHEAR 00, St M

ol
3| B W, HeBRRR AR R

AR B, ) SR, [t
FEEAERETL. MR AR J T 7 25 S8 1
FALTT N BUB AR TAEN R
AR AN BN T (K], AR SR
AT .

] AR
L#RiE L

3.8, 2) H BUB R

BT A AR T BB Z A7 R UL BUR A
BV R DU AT BB R

FP LS ST IR IR A R IR, K2 M
JUETE3REL T, 10. 80% I & 3-5 k), ADHUH
PUERLS VAL 5 Wt i, BHCHRR ARSI
H BTN

4 BRERARFAA FREBERBIKSEE

T RV 2 H ) A SR I 1)L AT o W 1 AR AIE
B BRI AL A R BUE A R LT Tl

186

A AR B BT AR, S T ARG (3] o BEArfl
AL TR AL RIS T BN 270 B 3L
AR SRR I B . AR E W) & AR s X
] AR AR B LU = AN U5 i

41T IBTE SR T AT A R

AL Z eI AR . BT FIVTE A W A A
NFAH BT RGER . TN ESER Z A RN S PR

AL B Z 7RI U SCRE o AR AR B 475 N IR
W AT WNREANR I, BT SR EERG R T
28 B IS AN L IFJC AR B HE L (R R

AV R AR Z A AR R LA IR IR E A 7 AR
B PR ARNAE T 2 AR SR R8T — M Kz i B
b5 SR, Bef W & m ML TE S S R AR R S
Ecti/

4.2 S WAL N R OB

I AR IR Z W51y BUATT 5 AR R DL B
PN BMA A B, ) SRR S A A ST R A,
VAW 51N B DG v LUA B ST O FAR IO

) T G B N o B T BB RG BR O I I ]
PALE7/aY % 2 P TP N = 0] S G T

4.3 T B R A R )

] B R B SR . B IUH BT
M BTGB 2, HdioA i AR BOR A N 8 2
U B R P R BN R . WNEBR TR, R IR
PIBE G Z LR IR, 7 AN T B A R T T R SR
(T T2 o

5 HitS5RE

5. Lifgt 4t

ASCHT RS BB A T 5R ) 5 B SR B HELAR , LS
WL AR AT R R RO EL, X AR L AR 2w B, 4R
FURA BT 352 T L ) AR R S BRI R K
DAL SRS o B AT B L PR 7 () 5 Ak e LR
A7 Hr e WL i A S VRN DT 3 X BT R AW IN)
THMEHE S | E BBOCRAT T B S AN A, JuJa St T HK
Yo

5. 2MI 5

TEAG BRI T 5N, AL G4 1m) LLIBR A HT A T) S A
K P HERERIBEA T Bl WO IR 1 (R o LU S R A B
KA o SR T AMVAR ST A B SRS AT R T ECR Bk, (BT
POt T2 s, vk T2 LA

B L IR 2 ) B ELHOMARER B A AE AR R () 5 S
JEerh, L Y R PR S B v Ak A R E AL B [N, R R
NG & AT REHE T T BBCR I

SEZ M

(R ERE T SN G LR S GFHEH [T LB FE,
2020(09): 122-123.

[2] 2= #PULIR ) 445 K RIVK B 5O %, [T]. @4
#%,2020(21):107-108.

Bl 2. HF RABEHHE R T, R EBENMNEES L
BRI 436/ A5, 2019, 3(21) 2 168.

EH@ M

R (1992-), 7,
WEF Iy s

B, AN, WL TR,



