Capital and Market, W4 551117, (5) 2022, 2
TSSN:2661-3263 (Print) ;2661-3271 (Online)

@ Universe
Scientific Publishing

Z BB TS A RN RS A i 2 e 3K
Xi0): 2SI

W E OENY
ZHIAFREF5EEFR, PE =& &M 651701
(# Z1=hE2FFRlnLEA, FERMGEEFTHRT RIF6 SRR, BMAEZFIHWEE, =H KA L F T it
ZER HApATI, sFF e &, £ 2R TR REMBH R B AT, — L2 F 5 ERATEHNZEN, R ETAE LSRR E
BERRZH I L, NG AR Yo, I FHRIAL AR F 5 ey Ao, RXMHMET SR, ML BIRE M E &R
) =B R BEAR, REF R SPSSHMHITINEI: F—, BMERREBREMNEERNEZREL, BMERZIALTH, 27€
BUREAL R EhEF 5T AL TR SRR RE, =, EQHEER Y, — A Suh 6 AL BT 8 R EAL A & A5 T80 5.
(X481 =2 F 5, SR i, REMNEER

Research on the Influence of Yunnan Time-honored Brand Inheritance
and Brand Culture on Customers' Purchase Intention
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[Abstract] Yunnan time-honored brand has a long history and has formed a good brand reputation in the long-term development. With the
continuous development of the economy, most of the time-honored brands in Yunnan have been impacted by other industries and competitors, and
even gradually faded out of people's vision due to poor management. When some time-honored brands carry out chain operations, they only pay
attention to raising awareness through the rapid popularization of the brand, ignoring the maintenance of brand culture, and are often questioned by
customers about the authenticity of the time-honored brand. This paper builds a three-element theoretical model of brand inheritance, brand culture
and customer purchase intention, and then uses SPSS software to analyze and find that: first, brand inheritance is an important factor in enhancing
customers' purchase intention. Deliver the authentic and reliable quality assurance of Yunnan time-honored brands. Second, in the purchase intention
of customers, a brand's culture always conveys a signal of authenticity and trustworthiness to customers.
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