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On the implementation strategy of electricity marketing
service in the New Era

Jiao Xu
Shenyang Power Supply Company Huanggu Power Supply Branch, Liaoning Shenyang 110000

Abstract: Since entering the new era, under the action of advanced technology and the Internet, the development speed of
the society has been accelerated, and the development model has also undergone great changes. As a kind of clean energy,
economic energy, electric power has been widely used in various fields. Whether it is needed for social production and life, or
for the development of all walks of life, it is highly dependent on electric power resources, and electric power enterprises are
in a vigorous development trend. In spite of this, does not mean the electricity market competition is not fierce, the reality is
that the competition between enterprises extends to all aspects, each detail, from management, to the service, to the customer
relationship and development, is an invisible war, especially the marketing way, channel path, to a large extent determines the
survival and development of the enterprise. Therefore, we must combine the market demand to do a good job of marketing
services. By according to the use characteristics of different customers, use needs, from the perspective of customers for
the consideration point, starting point, and service point, and these needs as a marketing entry point, high-quality service to
obtain the trust of customers, so as to create good conditions for the development of enterprises. This paper deeply analyzes
the problems existing in the electricity marketing service in the new era, and briefly introduces the effective strategy of the
electricity marketing service.
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