HEMREMEINBEIS 2023 [2] 5
ISSN: 2661-3719(Print); 2661-3727(Online)

@ S
HLS~ B 55 HESh Al vis iy B RO ol 315 O i

P IE 5
EEREERIRE EEEQ 571500

B E: A MAEFEAAT EMAREGARNBEARFELE, LTS RA . AETHT X, SHAYTHE
WX FEE XY &, AFRELAY S AMHRERZRE, LiFRESHE, LT HEHALERAMME. 2LFEFH L
B, SR AAMNBHFTX, TAR—FHWEP LR, RATHEEFH., AL TRALFIRGRE, RAN
FEBRAERT G EH, RUERAFNHPRARITES, EEFEAERIT, X THTHAHE AN, H
RERIA . AHBMXFHRBFHER, AURAELTFMY, REJLE B RE, BEABDZFTHFENLRA
AARAEA

KGR LTS bl FHEH RELE HE

The changing trend and coping strategy of marketing
promoted by e-commerce

Zhenggui Chen
Hainan Vocational University of Science and Technology, Haikou, Hainan, 571500

Abstract: With the widespread proliferation of the internet and the continuous development of modern technologies
represented by computers, electronic commerce has become a focal point in marketing strategies, exerting a significant
impact on traditional marketing models. While it brings about more diverse development pathways, it also presents numerous
challenges. Electronic commerce boasts advantages such as low costs and high efficiency. By judiciously applying this
marketing approach, it is possible to further enhance customer loyalty and elevate market competitiveness. Presently,
electronic business has gained extensive promotion and, while it still cannot entirely replace traditional market marketing,
it has already become a major focus in the new era. Against the backdrop of economic reform, there are new requirements
for consumer group analysis, consumer demand analysis, transaction modes, and other aspects of market marketing. This
paper explores its trends of transformation, proposes several coping strategies, and plays a constructive role in propelling the
sustained development of our country's economy.
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