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Abstract

With the development of the social economy and the progress of science and technology, we have entered the information age of the
network. The new media, as an information medium derived from traditional media, has unknowingly penetrated into our lives. With the
rapid development of the new media, the marketing mode based on the new media platform has continuously influenced people's
consumption behavior and consumption concept. As a traditional enterprise, the catering industry should also take the appropriate new
media marketing strategy to meet the changing demand of the consumers in the new era. This article will take advantage of the new
media marketing expertise in the network marketing, discuss the development of the catering enterprises and the new catering
enterprises The media marketing conditions are analyzed, and the marketing strategy of the catering industry is summarized and

innovative.
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