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[Abstract] With the rapid rise and development of digital technology and the continuous popularization and improvement of Internet technology,
traditional enterprises and emerging industries are more inclined to use intelligent network technology platform to improve product exposure rate and
brand influence, and improve user experience. Such a current market situation also puts forward a new demand for design talents. The curriculum
construction and reform of “brand operation and design" in the tourism and hotel industry is not only the expansion of the design course content, but
also the timely feedback and adaptation to the market. In response to the needs of the market and The Times, to cultivate comprehensive talents
oriented, from the training objectives, teaching mode, curriculum design, teaching methods of the comprehensive reform. This paper aims to analyze
the difficulties and challenges of "brand operation design" curriculum teaching, explore the ideas and methods of "brand operation design™ curricu-
lum teaching reform with college characteristics, and analyze the significance of its teaching reform.
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