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Analysis of food advertising slogans under the
principle of cooperation

Chen Li

Northwest Normal University, Lanzhou 730070, Gansu, China

[Abstract] As a way of product presentation, advertising is also a special communicative behavior in people's lives. Food slogans
are often deliberately contrary to the principle of cooperation and are intended to impress consumers and thus engage in consumer
behavior. Based on the cooperation principle of Grys, this paper analyzes some food advertising slogans from the perspective of

pragmatics, reveals the linguistic characteristics of advertising slogans, and tries to put forward some creative principles of advertising

slogans.
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