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Intelligent Product Design for Specific User Groups

Jinglan Qin

Hankou University, Wuhan,Hubei,China 430212

[Abstract] With the rapid development of technology, intelligent products are playing an increasingly important role in our
lives. The wide application range of smart products includes smartphones, smartwatches, smart homes, etc. They integrate advanced
technologies such as sensors, artificial intelligence, and the internet to provide users with a more convenient, efficient, and personalized
experience. However, to design intelligent products that meet the specific needs of users, designers need to have a deep understanding
of the characteristics, preferences, and behavioral patterns of the target user population.

This study aims to explore intelligent product design methods for specific user groups. A specific user group can be defined based
on characteristics such as age, gender, occupation, interests, and special needs. Through effective user research and design methods,
designers can gain a deeper understanding of the needs, pain points, and expectations of specific user groups, as well as their scenarios
and behavioral habits when using intelligent products. On this basis, designers can propose innovative design concepts and solutions
tailored to specific user groups, in order to create intelligent products that better meet their needs.
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