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Take a sip ofstrawberry smoothie

SRR S ESORMIR . e K i, T
AR ER A TP CHSC AN HE ] TR TSR]
), A, B, BESCHRIE SO A eIk TR,
B8 BB il (R R

M ERERXS, CRAIEBIB N, | SR RN,
St ST REN S EIR R IO, AT UL, X
R A B FR AR ) S R X P,
LA B S A A, I e E R T AR, X
R SEGRER ARG BER], HABUE .

B Lk

[1]1Chen Yi.The principle of advertising transla-—
tion from Nida ’ s equivalence theory [J]. Market
Modernization, 2009.

[2]Gao Hong Mein. Under the guidance of dynamic equiva-
lence theory in Chinese advertising translation [J]. The
Wealth of Networks, 2009.

[3]Ma Hui Juan. The Research on Nadi’

Theory [M].Beijing:

s Translation
Foreign Language Teaching and Re-
search Press, 2003.

[41Nida, E.A. Language, Culture, and Translating
[M]. Shanghai:
Press, 1998.

(ST R IE. Ak e BniF S E 20 £ H 4358 b o9 2 A
(J]. # A 1 $ 4R, 2009 (06).

(6] 2 -F. ot dniFagib fe ) &8k b 092 A Hd A F IR
3R, 2007. 1.

(7] 0%, RATIA & B A4 49 80F Rk (], B RAREF
TR, 2011.

MEBA: BB (1998 —), *, Rk, TFHKET,
HMt, HRd, EiEZE,

Shanghai Foreign Language Education



