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Don’ t decide now. Sleep on it! Try the Tempur—Pedic
in your home for 60 nights. Complete 2-month money—back
Guarantee.

ARV T — ey ], IX T AN R AR e SR R,
TRMEHREAED o, ERIEAERERRK. —H1H
VLHA T A& P M AN 5 ey, 55— T Bi Bl T /i
FOF A ZK R E O T4 BREARIXRE R AR T 5 R ?

2. 2 BT U 1) R

AR NRAT B 2R/, BREm K. ERESIT, A
s LR SRR, 1 SR 9l 5 TR AR 2 S B 1

Sale! Up To 30% Off
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If you have a taste for quality, you have the taste

for Kent. (Kent cigarettes)
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We are only No 2. We try harder.
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Because you were created with such sensitive skin, we
created something with a softer, sensitive touch. (Pampers
Tissue)
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The cigarette is harmful to your health: ours is no
exception. (Crown Cigarette)
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