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Research on the strategy of project-based teaching in
college design discipline

——Take Commercial Advertising Design and Production as an example

Zhu Hui
(Guangdong University of Science and Technology, Dongguan, Guangdong, 523443)

Abstract: At present, promoting® “integration of production and education””and““matching of personnel and positions””has become the new trend of
teaching development goals in colleges and universities. In the art discipline, the talent training goal of colleges and universities focuses on the application
and transformation of practice, while project-based teaching can, according to the requirements of teaching practice, combine the characteristics of
courses in teaching settings, give play to resource advantages, and enhance the practical value of courses. Commercial Advertising Design and Production
focuses on graphic advertising design, while project-based teaching combines the social environment, the learning centered teaching concept, and the
commercial needs of the advertising industry, so that students can implement commercial advertising design faster and better in their future employment.
In terms of project design, we consider three major sections: discipline competition objectives, social responsibility objectives, and business project skills
objectives. At the same time, we also solve the steady progress of online and offline teaching through project-based teaching, and solve the reasonable use
of students in fragmented time.
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