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Abstract: Chinese philosophy and western philosophy are two paradigms of philosophy. Aesthetics born from Chinese philosophy is a kind of experience
of the beauty of life and transcendence of life. It has unique oriental charm and Chinese characteristics, especially the Zen aesthetics, which integrates
the spirit of Zen, is the result of the integration of Chinese Zen culture and art. It endows Zen aesthetic products with unique thinking and aesthetic
perspective, with natural, simple, ethereal The free temperament has always been favored by artists, designers and consumers, and has an important
influence in the art field. Although Zen aesthetics has brought more changes in the form and creation of content to traditional cultural and creative
products, many cultural and creative designs are superficial expressions, lacking the excavation of the spirit core of Zen aesthetics, and can not really
show the vitality of Zen aesthetics. Based on this, this paper starts from the practical problems and combines literature review to comprehensively explore
the application of Zen aesthetics in cultural and creative product design, so as to constantly meet the growing spiritual needs of the people and help the
contemporary transmission and inheritance of excellent culture.
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