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Abstract: In order to complete the economic transition of our country, we must put emphasis on the development of the service sector. Tourism is an
important way of national economic transforming, and its development cannot be underestimated in promoting the local economy. Since the country issued
a series of policies, all regions have made the corresponding development goals, all the work and measures have been implemented, and the tourism
development of all regions has also made obvious achievements. However, the understanding of tourism product design for tourism products in various
markets is stuck in a single, low-cost design stage, failing to form an intelligentized, serialized and strategic development. In the face of difficulties and
challenges in the tourism product market, in the education field, in addition to conforming to market trends and policy orientation, the market needs should
also be taken into account. Meanwhile, it is necessary to constantly break the egocentric thinking and introduce new course teaching models and design
methods in the classroom to define and construct a new design course in order to make a good reformation and practice.
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