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Positioning singing works according to audience = s
aesthetic needs

———Taking the Performance Practice of Vocal Music Students in Colleges and
Universities as an Example

Yu Xiaoging
(School of Music, Shandong University of Science and Technology Shandong Zibo 255000)

Abstract: With the rapid economic development, people = s living standards are improving day by day, and the audience s aesthetic needs for music are
also undergoing subtle changes. As a singer facing the different aesthetic needs of the audience, how to combine the cultural forms of the development of
the times and effectively grasp the theme positioning of singing performances is not only beneficial to improving the overall quality of the party, but also
becoming a contemporary singer One of the business capabilities that workers urgently need to improve. This study focuses on the problem of confusion in
the selection of performance works, taking college vocal music students as the research subject, taking performance practice as an example, classifying and
summarizing the performance form and performance background, combing and summarizing the categories and repertoire of works with different attributes,
in order to further standardize the selection system of performance works, and help college vocal music students to further improve the performance quality
and improve the comprehensive ability of stage performance.
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