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How to do the propaganda and ideological work of
state-owned enterprises in the new media era

Liu Yang
(CCCC TDC Southern Communications Construction Co.,Ltd. Shenzhen Guangdong,518100)

Abstract: Good propaganda and ideological work is the excellent tradition and political advantage of our party, especially the powerful method for state-
owned enterprises to perform their duties and missions, and an important way to promote the high-quality development of enterprises. With the rapid
development of the national economy, 5G intelligent era quickly enters the public = s vision and new media has become the concomitant product of
people = s daily life, following by appearance of numerous of publicity platforms, which also provide new ideas and channels for the publicity work of
state-owned enterprises. This paper analyzes the problems existing in the propaganda work based on the actual publicity work of the current state-owned
construction enterprises, and discusses the application and innovative strategies of new media in the propaganda work under the new situation.
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