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Teaching Design and Reflection of Major Courses under
the Ideological and Political Course

——Taking the Course of Marketing as an Example

Geng Hu

(Hunan University of Humanities and Technology College Loudi City, Hunan Province 417100)

Abstract: With the constant proposal of various current educational policies, teachers should not only focus on cultivating students = abilities in all
aspects, but also cultivate their ideological and moral cultivation to enable students to develop in an all-round way in the course of curriculum activities.
Therefore, teachers Zintegration of ideological and political education content in the course of curriculum activities is more consistent with the current
concept of talent training, and has become a necessary trend of talent training. Teachers Zintegration of ideological and political content in Marketing
needs to meet the development needs of students, and solve the problem that the way of integration in the ideological and political process of the previous
curriculum is too rigid, which leads to the problem that the ideological and political content of the curriculum does not play a role and value, so that
students can be trained in an all-round way.
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