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Teaching research on tourism hotel advertising planning
and design course based on smart learning

Wang Jiahui

(Gingko College Of Hospitality Management)

Abstract: As a new learning mode under the development of educational informatization, smart learning is a trial and explorer in the curriculum reform to
improve the teaching effect, aiming to enable students to master relevant professional knowledge and have independent, lifelong learning and constantly
innovative thinking ability. This paper expounds the connotation of smart learning, and conducts research on the teaching reform of tourism hotel
advertising planning and design courses based on smart learning, in order to improve students ~ability of deep thinking and continuous learning. And it
also provide a reference for further teaching reform and overall improvement of talent training.
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