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A probe into the dissemination and application of
new media technology from the perspective of rural
revitalization

Jiang Haowen, Yang Ping, Zhang Nan
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Abstract: Since the 19th National Congress of the Communist Party of China (CPC) was held, in order to promote rural revitalization, many villages
have made use of local natural resources and local characteristics to actively develop tourism, create characteristic industries, and explore characteristic
products. As one of the important forms for the audience to understand the products, product publicity is of great importance, and the promotion of local
featured products in many villages is monotonous. The continuous development of new media has given support to various aspects of rural characteristic
products and rural culture communication. Combine rural culture and rural characteristic products with digital new media technology. So that the
dissemination of rural characteristic culture and characteristic products has a new way. This paper uses the methods of literature analysis and field
investigation, taking Yingliang Village, Ziyang County, Ankang City, Shaanxi Province as an example, to analyze the current situation of agricultural
product communication in Yingliang Village from the aspects of communication content, communication subject and media; Analyze the communication
object, communication effect and communication strength, and find out the problems existing in the communication process of agricultural products
in Yingliang Village. Finally, according to the current situation of Yingliang Village s characteristic products and cultural communication, several
optimization strategies are made: first, in-depth investigation and research to understand the local culture and characteristics. Combine the rural industry
with the local culture, excavate its internal connection, and enrich the communication content; Second, fully combine new media technology with rural
products and rural culture, and take® “teaching people how to fish is better than teaching people how to fish”as the starting point to transform the original
rural culture communication assistance into teaching local villagers knowledge related to new media technology. Third, optimize the mode innovation,
communication effect and promotion to achieve better communication effect.
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