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On the translation strategies of city publicity in the new
situation

LiFeng
(ShanxiDatongUNIVERSITY, Hunyuan Branch ShanxiDatong ShanxiDatong 037400)

Abstract: External publicity translation is a special activity, which is the main bridge of the city = s foreign exchange under the new situation. It plays
a positive role in promoting the rapid development of urban economy. Based on the ecological perspective, this paper analyzes the value and importance
of urban publicity translation, expounds the function of urban publicity translation, and reveals the operation mechanism of translation. In this context,
this paper should clarify the cultural differences between China and the West, master the purpose of external publicity translation, and then put forward
specific translation strategies around the shortcomings of urban external publicity translation, so as to improve the acceptability and recognition of the
translation by foreign audiences, so that China can better go abroad and go to the world.
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