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Research on the influence mechanism of tourism
enterprise internal marketing on employee satisfaction

Mengliangyi
(Gele University, Thailand)

Abstract: With the rapid development of social economy, tourism enterprises have gradually become the most promising industry in people = s lives,
and the competition in the industry is becoming increasingly fierce. Although the tourism industry has a good development prospect, there are still some
problems restricting the sustainable development of tourism enterprises. For example, the internal marketing measures of tourism enterprises have a
bad impact on employee satisfaction, which leads to low service quality of employees and reduced travel experience satisfaction of passengers. If these
problems cannot be solved in time, the competitiveness of tourism enterprises will be reduced and they will not develop well. Therefore, this paper
focuses on the impact mechanism of internal marketing measures of tourism enterprises on employee satisfaction, obtains employees ~attitudes towards
internal marketing through questionnaires, and takes this as a sample to analyze what factors affect internal marketing of tourism enterprises on employee
satisfaction, so as to put forward more effective marketing suggestions for tourism enterprises, so as to achieve the purpose of improving employee
satisfaction of tourism enterprises.
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